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good time. We underwent a long,
intensive photo shoot to get new
material to accompany this claim. As
the attached photos show, the model
poses with a range of objects which
have little or nothing to do with the
Casino, the idea being that you need
very little to have a good time. One of
our main philosophies is that we make
no distinction between our guests
based on how much money they decide
to play - we treat them all the same.
There are no special VIP treatments -
all our guests are special to us”,
explained Leila Bigolin, Marketing
Manager.

Since its early days, Casino Locarno has
deployed an intensive and effective marketing

policy, being one of the best European Casinos
in this regard

Leila Bigolin Mros, Casino Locarno Marketing Manager

20-31 CASINO LOCARNO:LOCARNO  29/06/10  11:32  Página 12

30

Since its early days, Casino Locarno has
deployed an intensive and effective marketing
policy, being one of the best European Casinos
in this regard. Promotions and other commercial
events come in close succession, and are very
well accepted by visitors. At present, Marketing
Manager Leila Bigolin-Mros is running a new
amusement-based campaign under the slogan
“movimenti emozionali”, to characterise the
thrills on offer at Casino Locarno.
Casino Locarno is also active in the local area,
sponsoring the local Football club FC Locarno
and HC Ampri-Piotta ice hockey team.  
This Italian part of Switzerland is much visited
by tourists from all over the world, particularly
during the Ascona Jazz Festival, for which
Casino Locarno SA is the main sponsor for the
third consecutive year. 
“With this new campaign, we are focusing on

our claim that the Casino is the place to have a
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